
	  

	  

How to Use Social Media 

1) The goal is to tell your story  
Your clients and Facebook/Twitter followers have their own unique stories and want to hear 
yours—social media is your way to connect with people and tell them what makes your clinic 
special. 

2) Keep it simple 

You’re talking with people, so keep your language simple and easy to understand. 

3) Be active (or “don’t do it in bursts”) 
The more often you post or the more “active” you are on social media, the better response you will 
see. Keep content fresh—pictures of the clinic, links to articles, images of cuddly puppies. The 
goal is to build relationships with people, and that doesn’t happen overnight. 

4) Customize your “front door” 

Your Facebook business page has a cover photo (the big one) and a personal photo (the small 
one). Because this is the first impression people will have of your business, makes sure it 
represents you and your clinic. As a general rule, the cover photo should be attractive and related 
to your business; your profile picture could be your logo. 

5) Build a complete profile 

Make sure you have all the information about your business on your Facebook page. You want 
followers to know who you are, where you are located, your hours, your phone number, and how 
to access your direct website. The more people know about your business from your page, the 
more comfortable they will feel following you. 

6) Marketing an event 
Tell your followers about your event (the when, what, why, who, and where). Are you promoting 
any giveaways or contests? Any new clinic news? Ask people to come and see you and give them 
an incentive to do so. This could be a coupon for a service or something as simple as a bulletin 
board with a picture of their dog in your clinic. 
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